
 

 

 
 

 
 

Job Code: CIRC02MP 
 

VACANCY: Marketing Professional (Manager/Assistant Manager) 

Job Profile 

We seek an experienced person to be a part of a dynamic team at CUTS Institute for Regulation 
&  Competition  (CIRC),  New  Delhi.   The  person   will  be  broadly  responsible  for   Brand 
Development, Public Relations & Identifying New Business Opportunities. 

 

Responsibilities 
 
 Responsible   for   conducting   market   research   and   to   develop   effective   marketing 

strategy and maintaining related database. 
 Responsible for field job, travelling to various colleges, Institutes, Universities (within and 

outside Delhi). 
 Build  alliances  with  leading  colleges  and  institutes  to  conduct  Seminars  and  other 

promotional activities in their premises.  Establish and maintain scalable processes  that 
ensure best practices in campaign and lead management. 

   Strategize and execute online campaigns to create a larger awareness on all our courses. 
Manage  various  email  campaigns,  including  the  template  designs,  calls-to-action,  and 
content used in our email sends. 

 Responsible  for  directing  cold  calling,  email  marketing,  business  &  relation  marketing, 
business activities. 

 Conduct        promotional        activities,        competition        analysis        and finding newer 
avenues for tapping clientele. 

 Manage social media to build the brand of our courses as well as increase our outreach 
through various student groups and cross-posting on pages of like-minded organizations. 

 Conduct  campus  talks  and  participate  in  college  events  through  fests,  guest  lectures, 
awareness, competitions and awards to reach out to  the students. 

   Preparing outreach material/advertisements for social media and print media. 
   New client’s development and ensuring recurring business by active correspondence. 
 Interaction  with  Vice  Chancellors  and  Head  of  departments  for  fixing  seminars  or 

sessions. 
   Making business proposals. 
 Connect with influential media outlets and journalists to place stories about our courses, 

events and initiatives. 
   Basic research 
   Other work as assigned by the organisation from time to time. 



 

 

Qualifications and Experience 

    MBA Sales & Marketing with knowledge of Business Development. 
    2-3 years of professional experience. 
    Experience of working in a multicultural environment. 

 
Skills 

    Excellent communication skills both verbal and written; 

    Team player; 

    Flexible to travel for marketing purpose. 

    Ability to generate goodwill with working partners; 

 Ability  to  manage  parallel  tasks  and  deliver  on  time  to  meet  internal  and  external 
deadline, and 

 Familiarity  with  software  like  Microsoft  Word  &  Excel  as  well  as  apps  like  Dropbox, 
Google Calendar, etc. 

 
 

Compensation 
CIRC recognizes that the right candidate will have a significant impact on the success of 
the organization and is prepared to offer an attractive compensation package for the non- 
profit sector, commensurate with experience. 

 
Location 

The  position  will  be  based  in  New  Delhi.    Travelling  around  India  with  potential  for 
international travelling to partners and conferences will be expected. 

 

 
 

To apply 
Qualified  candidates should  send  their  resumes  to  recruit@cuts.org ,  along  with  a 
cover  letter highlighting  your  suitability  for  the  position.  Given the large volumes of 
applications we receive, we are unable to respond to all applicants and our responses are 
limited to those who are shortlisted. 

 
 
 

CUTS Institute for Regulation & Competition 

D-72, First Floor, Hauz Khas, New 

Delhi 110 016, India 

Ph: +91.11. 26863022/23, 41621232 

Email:  circ@circ.in 

Web:  www.circ.in 
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About CIRC 
 

CUTS Institute for Regulation & Competition (CIRC) is a befitting response to the need of 

the community in the area of law and economics. The Institute has an in house team of 

converging professional skills, which include competition law, regulation, economics, 

political science and business management. The Institute’s activities are divided into two 

programme areas: Economic Regulation and Competition Policy & Law. With a robust 

research base on competition and regulatory laws, CIRC provides regular Certificate/ 

Diploma / Online courses, capacity building programmes, consultancy and relevant 

advisory to the clients across industries and professions.   The range of courses that we 

offer is:  Post Graduate Diploma course and Certificate courses on Competition Policy and 

Law (in partnership with National Law University Delhi); CIRC also conducts online 

courses  on:  Competition  Act-  2002,  Law  and  Practice  of  Public  Private  Partnerships 

(PPPs),  Energy  Law  and  Policy  in  India,  Economics  for  Competition  Law,  Land  and 

Property Laws, Public Procurement along with few others in pipeline. 
 

Established in 1983, the parent body Consumer Unity and Trust Society (CUTS) has built 

up a formidable  reputation  as  a  leading  research,  advocacy  and  networking  group 

engaged   on issues of international trade and development, competition, investment, 

economic regulation, human development and consumer protection. It has five overseas 

centres: three in Africa, one in the Geneva and one in Vietnam with staff strength of over 

100 persons. 


